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Household scanner data

Collected by commercial market research organisations

Panel expenditure data collected via in-home barcode readers

Records precise details of product purchased

Information sent electronically to data collectors

Potentially very valuable for economic research

Advantages over traditional diary-based spending surveys:
Know both price and quantity, not just expenditure or unit price

Extreme disaggregation — control for product quality

Panel data allows us to track households over time — do not rely on pseudo-panels as
in repeated cross-sections

More timely, less lag in ability to obtain data

Though some concerns too:

Data quality uncertain
Costly to obtain and unwieldy to analyse

Usually only analyse subsets of total expenditures
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British data: Taylor Nelson Sofres (TNS)

Market research organisation based in London

Scanner data is Worldpanel, operates in 52 countries
Representative British panel of 15,000 - 25,000 active households

Data on food and grocery purchases (FMCG), Nov 2001-Nov 2007

Includes off-sales alcohol and some non-food (e.g. cleaning products)
Excludes tobacco, baby food
Purchases from all stores, including most non-barcoded items

Prices collected via till receipts sent to TNS

June 2006:
2.32m recorded purchases (85% food, 13% non-food, 2% alcohol)
£3.39m total expenditure (76% food, 16% non-food, 8% alcohol)
18,835 households, 3,485 stores, 84,481 individual products
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TNS Worldpanel data structure
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TNS Worldpanel data structure
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TNS Worldpanel data structure
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Govt. external data
Postcode sector
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TNS Worldpanel data structure ﬁouseho,d data \
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